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What is PRBT

The Pafos Regional Board of Tourism (PRBT) is the official tourism body 

representing under one umbrella all sectors involved in the tourism 

industry at a regional level. 

It’s a synergy of the private sector and local authorities, an organisation 

ruled by  private law but focus on public interest!

The Board consists of 13 members including: 

-Four Municipalities of the region represented through the mayors, 

-Pafos Union of Pafos communities, 

-CTO (Cyprus Tourism Organisation)  

-Representatives from all private associations related to the travel 

industry such as hoteliers, travel agents, agrotourism company, e,t.c,

Chaired by the current chairman of the Pafos Chamber of Commerce and 

Industry.
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Aims:

 To develop and coordinate activities towards the implementation of the 

Pafos Regional Strategic Plan 2011-2015-2017

 To promote the region of Pafos as a quality tourist destination

 To coordinate activities between the private and government sectors 

especially for problem solving related to the tourism industry 

 To increase flights to and from Pafos International airport

 To act as a coοrdinator for the implementation of tourist and other 

infrastructure projects towards the further development of the industry
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our vision:

Pafos region, to become a quality destination where visitors 

can enjoy a wide range of experience and will contribute towards 

sustainable tourism development , respecting the natural 

environment and cultural heritage”

Pafos Regional Board of Tourism 



Three pillars 

-Product Strategy 

-Marketing strategy 

-Quality/value added strategy

Goals:

 Reposition Pafos in the World tourism map and preferences of 
travellers

 Enhance the competitiveness of Pafos as a tourist destination 

 Promote Pafos unique selling propositions locally and globally 

Pafos Tourism Strategic Planning 2011-2015-2017
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 Board of Directors (13 members)

 Executive Committee (5 members)

 Marketing Committee (7-9 members)

 Airport Committee ( 5 members)

 Financial Committee ( 3 members)

 European Projects ( 8 members)

 Other ad hoc committees     

Board of directors and committees
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 Created branding (design layout, logos, identity) 
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MARKETING STRATEGY 

 Envelops, business cards, letter heads etc 
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 Creation of collateral material 
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MARKETING STRATEGY 

 Creation of collateral material 



 Development of a short film(dvd) for Pafos region
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MARKETING STRATEGY 

 Continuous upgrades of the web site 
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MARKETING STRATEGY 

 FACEBOOK 

Pafos Regional Board of Tourism 



 Creation of electronic guides

- Jan-Aug 2014, over 250,000 downloads

- 150 travel platforms and airlines 
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MARKETING STRATEGY 

 Participation in overseas exhibitions 

Countries : UK, Ireland, Sweden, Norway, Germany, Russia, 
Netherlands, Poland etc.,
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 Organise or participate in workshops/presentations overseas

MARKETING STRATEGY 
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 Joint promotions with airlines and other partners 

PRINT MEDIA, BROADCAST AND 

WEB CAMPAIGNS 
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 Joint promotions with Hoteliers 

PRINT MEDIA, BROADCAST,  WEB 
CAMPAIGNS, RADIO 

COMPETITIONS  
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 Joint promotions with other private companies  

PRINT MEDIA, COMPETITIONS  
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 Accommodate Fam Trips & Press trips 

Travel agents and journalist from source markets 

(UK, Central Europe, Russia, other developing markets etc )
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 Promotion through filming or TV productions

-Reality show “Τhe Bachelor”, Finnish TV

-Reality Show  “Masternas-Mastare”, Finnish, Swedish & Norwegian TV

-Myth of Plato, Cyprus 
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Direct Marketing

 Mailing of collateral material to trade, Journalist and final users  

MARKETING STRATEGY 
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 Newsletters sent to several intermediaries and consumers to 
specific geographic areas and target groups

 Email campaign to specific target groups(trade)



Other Actions 

 Issue and circulate press releases  

 Participate in radio, or Tv programs 

 Provide press media with interviews and editorial   

 Undertake surveys and market researches monitoring results 
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 Domestic Tourism 
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Editorial, interviews in press

TV, Radio and Press campaign  

Web ads
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Editorial, interviews in press

TV, Radio and Press campaign  

Web ads
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 Domestic Tourism 

Local travel exhibitions
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MARKETING STRATEGY 

-Top 20 European Destinations 2013-2014

-Gold award for the quality of the coast
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Top 20 European Destinations 2013-2014
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Pafos European Capital of Culture 2017
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Pafos European Capital of Culture 2017

Benefits

There will be tourism developed, thus thousands of visitors from all over Europe 
will visit the city.

The creation of modern infrastructure city will ameliorate the image and the 
aesthetics of the city and it will turn Pafos into a modern and developed city.

The cultural events will be promoted in such a way that every citizen will feel that 
he/she participates in this effort.
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MARKETING STRATEGY 

Pafos European Capital of Culture 2017

Benefits

The bonds with other European countries will be enhanced.

There will be a development of intercultural dialogue and European consciousness.

The city will be better known in Europe, thus it will gain recognition from other 
countries as well.
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 PROVE FIRST-BRING RESULTS 

 SHARE COMMON VIEWS AND ACTIONS 

 BE HONEST AND HARD WORKING 

 SECURE FINANCIAL AND OTHER RESOURCES  

 HAVE A PLAN  

 IMPLEMENT ACTIONS 

 MONITOR, EVALUATE, ADJUST ACTIONS 

 COMMUNICATE ACTIONS AND RESULTS 

 PLAN THE WAY FORWARD  

KEY ISSUES FOR SUCCEEDING  



Thank  You
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