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Public Transport in Mallorca
• 3.640 km2

• 865.000 inh.
 Palma, 400.000 inh.
 Rest of the island, 465.000 inh.

Interurban bus
DEMAND 8,6 M trips/year
SUPPLY 10,9 M veh-km/year

Urban bus Palma
DEMAND 38,3 M trips/year
SUPPLY 13,1 M veh-km/year

Train & metro
DEMAND 5,1 M trips/year
SUPPLY 1,9 M veh-km/year
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Interurban bus demand

240.000 trips

1.250.000 trips

Touristic demand ≈ 6,5 M trips/year, 75%
Residents demand ≈ 2,1 M trips/year, 25%
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Towards a new model of tourist demand
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Internet: Key for competitiveness of public 
transport in touristic regions

www.tib.org

8,6 M trips/year

trensfm.com

emtpalma.es

5,1 M trips/year

38,3 M trips/year



www.tib.org, today
Providing tourist confidence in the System
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www.tib.org, today
Providing tourist confidence in the system

How do I 
get to...
All routes 
available at 
Google Transit
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www.tib.org, today
Providing tourist confidence in the system
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The SEEMORE project

• SEEMORE is a 3 years “Intelligent Energy Europe” project promoted by the European Agency of 
Competitiveness and Innovation (EACI).  

• its goals are:

 Improving communication on public transport among tourists visiting Mallorca.

 Promoting cooperation among Tourist Sector stakeholders and Public Transport services.

• 8 tourist regions

 Mallorca, Bohuslän (Sweden), Forli-Cesena (Italy), 
Dobrich (Bulgaria), Pomerania (Poland), Madeira 
(Portugal), Limassol (Cyprus), Malta.

• 14 partners

 4 transport/energy engineering companies.

 4 Associations of Public Transport promotion.

 6 public bodies, among them the Mallorca 
Transports Consortium.
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www.tib.org, since SEEMORE
Providing tourist confidence in the system

• French & 
russian since 
20/03/2014
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www.tib.org, since SEEMORE
“Yes, you can” visit Mallorca by public transport
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www.tib.org, since SEEMORE
“Yes, you can” visit Mallorca by public transport
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Other actions in SEEMORE

• Specific Training Sessions for Tourist 
Information Points staff:

 Airport.

 City of Palma.

 Main hotel areas.

• Creation of New transport tickets specially 
focused to tourist demand:

 Selling points in shops and hotels.

 Discounts for visiting associated tourist 
attractions.

 Following the previous experience of 
other tourist destinations.



Other actions in SEEMORE

• Seemore Video (in website and national fairs):

https://www.youtube.com/watch?v=5IuHJ0Vr48E

Thank you for your attention

https://www.youtube.com/watch?v=5IuHJ0Vr48E

