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1. INTRODUCTION 
 

 
The topic of the Thematic Workshop, organized by the Union of 
South East Region Local Authorities (USERLA) and held in 
Burgas, Bulgaria on 6 - 7th December 2012, was: 
 
Building effective partnerships at the destination level 
between cultural and tourism sectors to improve the offer 
and to develop innovative pilot projects that encourage 
visitors to stay longer and engage with local culture and 
heritage. 
 
The sustainability of tourism related with culture and heritage has to 
be ensured by building effective partnerships at the destination 
level between the culture and tourism sectors, involving all 
stakeholders from the public, the private as well as the voluntary 
sector. 
Communication between the cultural and tourism sectors is often very disjointed. CHARTS project 
addresses both matters by actively involving both the culture/heritage and tourism sectors and 
increasing communication. The goals of CHARTS project in this respect are in line with the 
operational objectives for exchange of experience and improvement of capacities and knowledge of 
regional and local stakeholders, in particular by matching less experienced regions with regions with 
more experience and proven achievements, identification, sharing and transfer of Good Practices 
into regional policies and potentially into EU Structural Funds in the future. 
 
Cultural and tourism sectors have developed differently and are at different stages of development 
with no standardised methodology. The project addresses this by collecting and transferring Good 
Practices and toolkits for the industry and local government to use. In some regions the culture and 
heritage tourism frameworks are found within the cultural strategies, not giving it the importance 
that the sector should receive. 
 
Some CHARTS project partners have developed successful and effective partnerships at 
regional level for the development and promotion of tourism with priorities for sustainable 
tourism, including cultural tourism. These effective partnerships vary from voluntary union of local 
authorities, such as USERLA in Bulgaria, to tourism associations and boards including both public 
and private sector stakeholders. CHARTS project partners Vidzeme Tourism Association (VTA) 
in Latvia and Pafos Regional Board of Tourism (PRBT) in Cyprus are in this respect ‘donors’ 
of the Good Practice on ‘Effective Partnerships’, with South Pelion Municipality, Greece, being 
the main ‘Recipient’ partner and other partners, such as Västra Götaland Region, Sweden, 
acting as ‘Observer’ partners. The European Cultural Tourism Network (ECTN) is also a 
‘bottom-up’ pan-European international partnership of authorities and NGOs for cultural tourism and 
its members have a lot to offer to the exchange of experience and transfer of Good Practice 
on ‘effective partnerships’. 
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2. EXPOSITION OF WORKSHOP on 7 December, 2012 
 

 

2.1.  Session 1: Opening  
 
 Welcome address by Mrs. Atanaska Nikolova, Deputy Mayor of Burgas 

Municipality ans Scecretary of USERLA, Bulgaria 
 
Mrs. Atanaska Nikolova welcomed all participants 
and partners on behalf of Union of South East 
Regional Local Authorities (USERLA). The Deputy 
Mayor underlined the importance of partnerships 
both in the South Bulgaria region, in Burgas 
Municipality and interregional through the 
exchange of ideas and know how among the 
CHARTS partners.  
 
 
 
 
 
 
 

 Welcome address by CHARTS Lead Partner, Mr. Kostas Papamarkakis, 
Chairman of South Pelion Municipal Council, Greece  

 
Mr Kostas Papamarkakis thanked the hosting 
Burgas municipality for the hospitality and the 
workshop hosting and referred to CHARTS as a 
tool to promote cultural tourism. Tourism is 
considered the heavy industry of Greece and its 
further development will contribute to the exit of 
our country from the economic crisis. He stated 
“We at the South Pelion Municipality want to 
exploit this CHARTS opportunity to the maximum. 
Nevertheless, the initiative by one municipality is 
not enough; what we obviously need is 
partnerships. Partnerships not only with other 
municipalities but with other public and private 
institutions as well. That is why in our delegation 
today, there are entrepreneurs from the private tourism sector (hotel owners).The recession has hit 
hard some of our countries, that is why this project will contribute to overcome the challenges we 
are faced with. Let us exchange our experiences according to what each region has achieved 
through partnerships at local and regional level and not forget that we should be looking at future 
partnerships as well. The municipality I am representing is looking forward to achieve results 
towards this direction. Finally, I am confident that the results of this workshop will facilitate all 
regions towards further partnerships in order to develop all cultural tourism potential”.  
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 Welcome address by ECTN President-elect, Mr. Kostas Chalevas, EKPOL Social 
& Cultural Council of Thessalia Region Authority, Greece 

 
Mr Kostas Chalevas thanked Burgas and USERLA 
municipality for the hospitality and hosting of the 
workshop and wished the workshop participants to 
conclude with fruitful results. The ECTN (European 
Cultural Tourism Network) he said is a partnership 
amongst tourism stakeholders which was founded 
in 2009 as an international non profit organisation, 
based in Brussels. Amongst the ECTN aims, I need 
to stress that knowledge is power, and this will be 
achieved through effective partnerships between its 
members, good practices exchange promoting 
cultural tourism which is a significant contributor for 
European countries and regions’ development. 
We believe that your participation in the network will benefit both USERLA and ECTN which will 
strengthen ECTN and strengthen the relationship between us. I hope that you will join ECTN soon 
as well as many more members. Next year we will inform you about our Brussels office and where 
you can find us there.  
Today’s topic is building effective partnerships like the one our host has founded like ECTN which 
enhanced tourism supply in terms of tourism and culture, developing state of the art solutions and 
encourage tourists and visitors to extend their stay in order to blend with the local culture. 
Cooperation at all levels is vital when we want to move towards this direction. 
 

 Introduction to CHARTS Project and scope of the Workshop C on Effective 
Partnerships by Mr. Manos Vougioukas, CHARTS Project Coordinator 

 
Mr Manos Vougioukas started his presentation 
underlying that cultural tourism has not been a 
top priority within European policy that’s why 
ECTN has managed to put ECTN into the picture 
again. He then briefly outlined the history of ECTN 
creation through previous EU initiatives like 
INTERREG IIIC (2003-2006), CHRON and 
CultMark. Those three initiatives lead to the 
creation of ECTN as is today. In terms of 
definitions, culture does not refer to heritage only 
but culture as well including modern culture and 
natural heritage. Experience exchange and build 
on them exploiting previous best practices and 
making the most out of them. These practices are 
and should be in line with Lisbon and Gothenburg agendas. The Lisbon agenda deals with jobs 
which is a topic affecting most south member countries today. The Gothenburg agenda deals with 
environment protection on the other hand. In terms of good practices, CHARTS exploits 12 good 
practices. Effective partnerships we are discussing today, is the third one. Two other practices have 
been presented in Ireland and Wales earlier this year. Climate change and accessibility to heritage 
in Ireland. He then briefly outlined the next workshops on good practices to follow. Experiences 
form other initiatives eve outside the borders of CHARTS should be capitalised he stressed. He then 
referred to the sub objectives of the programme. In the last six months of the programme an 
implementation plan on the experiences gained should be conducted by each region. This will lead 
to the legacy of CHARTS to the next programming period 2014-2020 and prepare all regions for 
new proposal submissions capitalising on the experiences gained and exchanged through CHARTS.  
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He then highlighted what a good practice is according to INTERREG IVC. It should be an initiative, a 
methodology a process a technique. It should lie under the innovation or environment of the 
programme. Tangible and measurable results of the good practice should be able to be transferred 
to another geographical region. A good practice applied by the donor partner should be concretely 
transferred to the recipient partner. Mr Vougioukas reflected on what the project has achieved so 
far over the previous months and initiatives that will take place in the near future like staff exchange 
and local events in order to disseminate the results and the practices of the project. Finally he 
announced the prize launch to non partner members and that in 2014 the final and closing 
conference will be held to conclude the programme.  
 

 Links of CHARTS Project with EU Tourism Policy (COM 352), Ms. Ieva Treija 
Moraitis, Communication Manager of CHARTS MCU, Public Relations Specialist 
of Vidzeme Tourism Association, Latvia 

 
Ieva Treija Moraitis took the floor. Ieva presented 
the COM 352 document. According to EU, tourism is 
a key sector of EU economy, employing 5.2% of the 
total labour force mainly in small and medium size 
enterprises. It is estimated that the ageing European 
population will lead to aged tourists in the future and 
we have to prepare ourselves for these changes in 
line with sustainability and environment protection. 
As Europe still is the top world tourism destination 
we shall try and keep this trend growing. The 
European tourism policy framework focuses on four 
priorities which are: 
 

1. Stimulate competitiveness in the European tourism sector 
• Innovation needs to be boosted 
• Improve professional skills  
• Solutions to extend the tourism season  
• Diversification of the tourism offer  
• Improving the tourism socio-economic knowledge to develop better coordination of 

European research  
2. Promote the development of sustainable, responsible and high-quality tourism  

• Elaborate a label on the basis of sustainable management indicators to promote tourist 
destinations respecting environmental, social and economic criteria 

• Propose a strategy for a sustainable costal and maritime tourism 
• Establish or strengthen the cooperation between the European Union, the main emerging 

BRIC countries (China, Russia, India, Brazil) and the Mediterranean countries, to promote 
sustainable and responsible tourism development and the exchange of best practices 

3. Consolidate the image and profile of Europe as a collection of sustainable and high quality 
destinations  
• The creation and promotion of a "European brand", in close cooperation with the Member 

States, will help to better stand out from other international destinations 
• Improved cooperation with national organisations and the European tourism industry to 

promote European tourism products via the portal visiteurope.com 
• Better promotion of European tourism at major events, such as cultural or sport events 
• Strengthen the participation of the European Union in the framework of international 

organisations, such as the World Tourism Organisation (WTO), OECD, T20 and Euro-Med. 
4. Maximise the potential of EU financial policies and instruments for developing tourism  

• EC will work on the integration and coordination of policies impacting on tourism 
(passengers' rights, consumer protection, internal market) 
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• In accordance with the 'Europe 2020' strategy and the Lisbon Treaty, the EC will examine 
ways of reinforcing actions  supporting and coordinating European tourism 

In CHARTS 12 actions out of 21 have direct impacts which prove that CHARTS has strong synergies 
with the EU Tourism policy and initiatives. CHARTS can contribute to these actions implementation 
in the partner regions and beyond. 
 

 
 

2.2. Session 2: Experiences with Effective Partnerships within 
CHARTS 

 
 

 USERLA Organization and Achievements by Mrs. Atanaska Nikolova, Deputy 
Mayor of Burgas municipality ans Secretary of USERLA, Bulgaria 

 
Mrs. Atanaska Nikolova started her presentation with 
a brief note on the situation of Bulgaria and the use 
of ‘ERDF in terms of tourism development and 
cultural tourism in particular. Burgas Municipality 
receives funds to finance a project to improve some 
of its cultural heritage. She mentioned for instance, 
that the pier is being upgraded and updated 
including accessibility improvements.  The promotion 
of regional tourism products is being achieved 
through partnerships with other three municipalities 
aiming to develop a common tourism product. Three 
municipalities have formed a union without a big 
budget with the aim to promote tourism to the 

region. The expenses of each promotional activity are covered by each municipality.  
 
The union is open and other municipalities are open to join. She stressed that at the moment only 
local authorities participate in the union, there are no other stakeholders involved.  
 
It is important to underline that this is a voluntary NGO union which is flexible to apply policies as 
the union involves. The board of the union consists of all three mayors of the region. The union is 
extremely flexible on decision making as official meetings take place only once a year and all other 
issues are discussed over the phone and other means, bypassing bureaucratic inefficiencies.  
The Union was formed in 2008 and holds an office at Brussels.  
 

 Pafos Regional Board of Tourism, Mr. Nasos Hadjigeorgiou, Director of Pafos 
Regional Board of Tourism, Cyprus 

 
Mr. Nasos Hadjigeorgiou started his presentation by 
sharing with the participants the history of the 
development and evolution of Pafos Regional Board of 
Tourism. He said that they have started using several 
committees and capitalizing on volunteer work from 
experts which were involved with other stakeholders 
like the Chamber of Commerce or the Hotel owners’ 
association. The members started putting resources into 
the association which accounts for 50% of its annual 
budget. They managed to balance the amount of 
financial contribution of each member between 
municipalities, hotel owners and other stakeholders. EU 
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funding through initiatives is also a source of income for PRBT. Today the main members are the 
four municipalities of the regions, the union of Pafos municipalities, they Cyprus Tourism 
Organisation and representatives from all private associations related to the travel industry such as 
hoteliers, travel agents, agrotourism company, e,t.c, chaired by the current chairman of the Pafos 
Chamber of Commerce and Industry. 
 
PRBT has managed to create collateral material for the region, sharing the same vision and 
strategic planning amongst all stakeholders in order to reposition Pafos in the world tourism 
map. They participate in fairs and exhibitions, participate in joint promotions with airlines 
and other partners, organise or participate in workshops. This has lead to the creation of a 
destination brand name which has been the output of the work of PRBT. Their marketing 
strategy consists of direct marketing, trips, TV productions, undertake surveys and market 
research.  
 
The aims of the PRTB can be summarised in the following: 
 
 To develop and coordinate activities towards the implementation of the Pafos Regional Strategic 

Plan 2011-2015 
 To promote the region of Pafos as a quality tourist destination 
 To coordinate activities between the private and government sectors especially for problem 

solving related to the tourism industry  
 To increase flights to and from Pafos International airport 
 To act as a coοrdinator for the implementation of tourist and other infrastructure projects 

towards the further development of the industry 
 

Their work does not aim only to the international tourism market; actions and initiatives are 
aimed to the Cypriot domestic market as well. To summarise Mr. Hadjigeorgiou presented the 

key issues for success which can be summarised in the following picture. 
 
 

 Vidzeme Tourism Association, Mr. Janis Sijats, Vidzeme Tourism Association 
(VTA),  Latvia 

 
Mr. Janis Sijats took the floor to present the 
Latvian experience on effective partnerships. He 
started his presentation by an outlook of the 
tourism arrivals in Latvia. Nevertheless, Latvia is 
recognized in its target markets as an attractive 
tourism destination. The marketing strategy 
incorporates the logo “best enjoyed slowly” 
reflecting on sustainable tourism practices and 
policies implemented in Latvia today.  
 
Vidzeme Tourism Association represents the north 
part of the country which is one of the four 
tourism regional associations in the country. Riga 
as the city capital holds its own tourism association 
as well. Vidzeme tourism association was founded in 1997 as a NGO. Its members exceed 100 
including local municipalities 27 out of 50 in the region), private entrepreneurs and educational 
institutions.  
Mr Sijats underlined that information, knowhow and practices gained at international level are 
disseminated at local level through local workshops and training.  
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Partnerships in Latvia are multilevel as they consist of national, regional, local and cross border 
cooperation. As far as CHARTS is concerned, local tourism professionals attend seminars to learn 
more about cultural tourism.  
 
The aim of Vidzeme Tourism Board is to create clusters at local level in order to achieve better 
results. To summarise Mr. Sijats highlighted the following in the field of effective partnerships: 
 

 Involve the KEY actors in the cultural tourism in your region; 
 Involve them in the international conferences; 
 Communication is the KEY – also for the future cooperation (projects) 
 Align your organizational structure with the project requirements and partnerships 
 Every part of the Structure (except outsourcing) directly involved in the project implementation 

 Board – mostly municipalities 
 Board of Marketing – TIC 
 AGM – tourism entrepreneurs 
 
 

 Tourism development, effective partnerships and regional airports by  
    Mr Pavlos Arvanitis, Researcher at University of Aegean, Greece   

 
Mr. Pavlos Arvanitis started his presentation 
highlighting the relationship between aviation and 
tourism. He then briefly noted the workshop on 
world and European traffic figures over the last 
years and a projection of world air passenger 
traffic by 2030. After the outline of the world 
scene he focused on regional airports. The 
development of regional airports is one of EU 
priorities to facilitate mobility of its citizens. The 
role of regional airports is of vital importance as it 
leads to regional economic growth and vice versa.  
 
Airport stakeholders were listed in order to 
proceed to a stakeholder’s interaction graph. The 
relationship between all airport stakeholders was presented in terms of financial and customer 
relationships.  
 
The direct, indirect, induced and catalytic impact in terms of financial and employment results was 
presented stressing that one job on airport is every 1000 passenger travelling through the airport. A 
number of paradigms including Berlin Brandenburg airport and several Greek airports were 
presented in order to illustrate the interaction between the stakeholders and the partnerships which 
evolve. Emphasis was given on the motives given by regional Greek hotel owner associations to low 
cost carriers to fly to their hosting airports. A table listing the results of this partnership was 
presented to visualise on the impact that partnerships between airlines and hotel owners to the 
destination. 
 
Mr Arvanitis concluded his presentation by stressing the development of regional airport is a catalyst 
for regional economic development. Airports have impact beyond their physical borders and play a 
feed role to facilitate lower cost access to the region they are serving.  
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2.3. Session 3: Effective partnerships – USERLA Member 
Municipalities 

 
 

 Burgas Municipality presentation by Mrs. Kristina Valcheva, Senior expert of 
Burgas Municipality, Bulgaria 
 

Mrs. Kristina Valcheva presented the role of Burgas 
municipality as a good example of good partnership 
since Burgas is candidate city for cultural capital of 
Europe in 2019. Mrs Valcheva stated that in May 
2012 13 municipalities signed a partnership 
memorandum in order to work towards the 2019 
cultural capital of Europe bid. She also stated a brief 
history of the cultural capital of Europe dating back 
to 1985. At that point Mr Vougioukas mentioned 
that Pafos has won the title for 2017 Cultural capital 
of Europe. 
 
Mrs Valcheva continued presenting all cultural 
aspects of the region, a combination of museums, 

beaches, culture, heritage, crafts and arts, tradition and archaeology. She underlined that 
archaeology is the common ground linking together all municipalities.  
 
The promotional activities include the use of social media, a mobile office which is a bus painted 
into promotional colours and graffiti, part of the public transport system. Universities, schools and 
art societies support the bid for cultural tourism of Europe 2019. 
 
As far as international partnerships are concerned, there is an agreement with Livorno, Italy in 
terms of know how exchange.  
 
 

 Sliven Municipality presentation by Mr Kasimir Matric, Chief Expert of 
“Projects, programs and economic development”, Sliven Municipality, Bulgaria 

 
Mr Kasimir Matric started his presentations, stating 
that the municipality is famous for its nature in 
Bulgaria. Its mountain region is known as Blue 
Mountains and they partner with Club Blue Rocks 
and Ecoproject Silven.  
The aim of this partnership is to create a market 
orientated eco tourism product. He referred to a 
vast number of partnerships with local bodies and 
associations, including the International Children 
Folklore Festival and the links they share with 
Czech culture.  
A number of EU funded projects has lead to the 
development of partnerships within the 
municipality.  
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 Stara Zagora Municipality presentation by Ms. Reni Andonova, Chief Expert of 
“Sustainable Development and Eurintegration”, Stara Zagora Municipality, 
Bulgaria 

 
Ms. Reni Andonova presented a partnership 
between three municipalities: Stara Zagora, Nova 
Zagora and Ratnievo which are smaller than 
Stara Zagora.  
This partnership was created in order to bid for a 
project which aims to improve the 
competitiveness of the region, the tourism 
industry and employment. It is expected to lead 
to added value for the region. Archaeology is also 
the common ground for the partnership 
especially the prehistoric period. The city of Stara 
Zagora, hosts a regional history museum which 
has been awarded an architecture prize. Several 
images of the city were shown on the attractions 
of the city. A famous element of the municipality is the geographical and geology features of the 
surrounding areas.  
 
A partnership agreement has been signed with differentiated responsibilities. The local university is 
also involved in the partnership. The target groups and beneficiaries were mentioned. The main 
objective is the support and raise the competitiveness of tourism attractions. In Stara Zagora has 
more concentrated heritage compared to the other two municipalities, so the partnerships will 
contribute to the attraction of more visitors to all three cities.  
Joint participation in national and international fairs is one output of the partnership.  
 
 

 Yambol Municipality presentation by Ms. Galina Karadzhova, Junior Expert of 
“Strategies and programs” Directorate, Yambol Municipality, Bulgaria 

 
 
Ms. Galina Karadzhova presented the masquerade 
festival which represents a synthesis of centuries 
old traditions, customs and shades of light.  
After a brief introduction into the tradition of the 
festival, she listed the partners involved in the 
organization of the festival: Municipality of the 
town of Yambol, Municipality of the Tundzha 
region, Art gallery “Jeorge Papazov”, Yambol 
Regional Tourist Association, Regional historical 
museum and 39 participating groups of Mummers 
(community centres, schools and kindergartens).  
The festival contributes to increased economic 
results for regional tourism organizations and 
increase in the number of foreign tourists 
participating in the festival.  
All this has resulted in Yambol becoming part of the Family of European Carnival Cities (FECC). In 
2013 the city will host the 33rd Congress of the Federation of European Carnival Cities.  
 
The most important values of the festival Kukerlandia for the town of Yambol can be summarized as 
opportunities to attract tourists from Bulgaria and other European countries by presenting the rich 
cultural and historical heritage in the region. 
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3. Discussion on the practices 

 
 
The partners discussed on the presentations and on the issues brought regarding partnerships.  
 
There were several questions related to the application and the day to day operation of each 
partnership from various sources. Several participants responded to the questions raised and the 
conversation continued during the effective partnerships café with the participation of local business 
owners and representatives.  
 
Particular interest was given to the partnerships presented by the USERLA, Vidzeme and Pafos 
regions as other regions were eager to find out more on the operation and the benefits, as well as 
the challenges faced with, looking for ways to apply similar initiatives to their regions.  
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4. CONCLUSION 

 
 
The workshop on effective partnerships covered a wide aspect of partnerships from formal and local 
government orientated to more informal and NGO based. This reflects the vast spectrum of 
partnerships that can take place within local and regional level. In addition, Mr Chalevas and Mr. 
Vougioukas referred to ECTN which is an interregional network which can be characterised as an 
effective partnerhsips.  
 
Valuable lessons have been learned by the previous projects which lead to CHARTS today.  
 
The Bulgarian approach presented to the workshop had to do with partnerships at regional level 
where municipalities were involved, excluding all other stakeholders.  
 
The Pafos approach on the other hand was wider, including both municipalities and stakeholder 
representatives or unions such as the Chamber of Commerce and the Hotel owners association.  
 
The Vidzeme approach was slightly different to the previous two; any enterprise could join the 
partnership including the University as a strong partner in the partnership model used.  
 
One could argue that these are three examples of good practices as all regions involved have sound 
and solid results as a result of the effective partnership such as the cultural capital of Europe bid.  
 
The three good practices of effective partnerships could be graphically illustrated in the following 
order. 
 
 

Bulgarian Practice 

 
Four municipalities participating in the, no members of staff. 
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Cypriot Practice 
 

 
A formal authority with staff and board members from all represented sectors, both public 
(municipalities) and private sector. Ad hoc participation of airport, CTO and University. The 
partnership is a legal entity with members of staff. 
 
 
 

Latvian Practice 
 

 
 
The Latvian Practice seems to be the more relaxed, where any business can participate in the 
partnership. The only formal entity that plays a significant role within the partnerhsip is the Latvian 
University. 
 
The second part of the workshop focused on smaller scale partnerships within the South East 
Bulgarian part of the country at different levels, practices and initiatives. Practical aspects of 
effective partnerships on different grounds have been presented stressing the importance and value 
of partnerships when working towards a common goal, regardless of the goal itself. The workshop 
ended with a brief discussion on the partnerships presented over a cafe where local business 
representatives exchanged information with the Greek entrepreneur delegation.  
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5. TECHNICAL VISITS 
 

 

 
On Thursday 6 December, site visit coincided with the celebration of St Nicholas day. The activities 
included a walking tour in the city with a lecture on the topic: Cultural, historical and tourist 
attractions of the city of Burgas, followed by the ritual of raising the national, European and 
municipal flag. The delegation also attended the procession by throwing wreaths into the sea in 
memory of the fallen sailors and fishermen. 
The day ended with a visit to the Ethnographic and Archaeological Museums as well as to the Poda 
Protected Area-Area with a unique combination between nature and culture. 
 
The day after the workshop on 8 December there was an optional visit to Nessebar, Sozopol and 
Pomerie.  The ancient part of the town is situated on a peninsula (previously an island) connected 
to the mainland by a narrow man-made isthmus, and it bears evidence of occupation by a variety of 
different civilisations over the course of its existence. Its abundance of historic buildings 
prompted UNESCO to include Nessebar in its list of World Heritage Sites in 1983. There are many 
monuments to date which are in good state and archaeological conservation, preservation and 
excavation is constant.  
 
Sozopol is an ancient seaside town located 35 km south of Burgas on the Black Sea Coast. It is one 
of the major seaside resorts in the country, known for the Apollonia art and film festival. Pomerie, 
Pomorie is a town and seaside resort, located on a narrow rocky peninsula in Burgas Bay on the 
southern Black Sea Coast. It is situated 18 km from the Sunny Beach resort. Pomorie was founded 
by the Ancient Greeks under the name Anchialos. 
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